North Hills Second Phase – Relaunch

“Live Where Others Already Love Living”
“Phase 2 Now Open – Join the North Hills Community”
· Use the Phase 1 story aggressively
This is your biggest advantage.
Create content featuring:
· real residents from Phase 1 
· completed roads, landscaping, homes, amenities 
· appreciation in value over the last 2 years 
· rental demand or resale success if relevant 
· “why we chose North Hills” interviews 
Good content pieces:
· 30–60 second resident testimonial videos 
· before-and-after: Phase 1 at launch vs today 
· “A day in North Hills” video 
· drone footage showing the completed community and where Phase 2 sits

· Social media campaign structure
In Trinidad, your strongest channels are still Facebook, Instagram and WhatsApp. They remain the most widely used platforms in the country. 
Run your social campaign in 3 stages:
Stage 1: Curiosity (7–10 days)
Posts like:
· “Something new is coming to North Hills.” 
· “The next chapter begins.” 
· blurred aerial image + launch date 
· countdown stories 
Goal: build anticipation and collect interested leads.
Stage 2: Proof + Desire
Run ads around:
· completed Phase 1 imagery 
· testimonials 
· investment angle 
· lifestyle angle 
· limited availability 
Ad copy ideas:
· “Phase 1 sold. Families moved in. Values grew. Now Phase 2 is open.” 
· “You’ve seen what North Hills became. Now secure your place in the next phase.” 
· “Missed Phase 1? Here is your second chance.” 
Use different ads for different audiences:
1. Families: safety, community, schools, space 
2. Investors: rental demand, appreciation, limited inventory 
3. Young professionals: first home, financing, prestige 
Stage 3: Urgency
After relaunch:
· “Only X lots/units remaining” 
· “Introductory pricing ends Friday” 
· “Book your site visit this weekend” 
· “Priority list closes this week”

· Email blast strategy
Do not send one generic email. Send a sequence of 4–5 emails over 2 weeks.
Email 1: “North Hills Phase 2 is back”
· announce relaunch 
· explain why this is different 
· include Phase 1 photos 
Email 2: “See what North Hills looks like today”
· community photos 
· testimonial 
· investment angle 
Email 3: “Why buyers are choosing Phase 2”
· financing options 
· limited inventory 
· key benefits 
Email 4: “Last chance to secure introductory pricing”
· urgency 
· call to book 
Email 5: “Weekend open house invitation”

· Use video more than static images
For real estate in Trinidad right now, video usually outperforms photos:
· short vertical videos for Instagram Reels and Facebook 
· drone flyovers 
· resident testimonials 
· “3 reasons people are buying in North Hills” 
You can make 10–15 pieces of content from one day of filming.


