[bookmark: _4v1mexli8os]North Hills Phase II Overview
North Hills Phase II is a residential development in Santa Cruz, Trinidad, continuing the success of Phase I with modern, environmentally conscious living spaces. The development is designed to provide a balance of urban convenience and peaceful natural surroundings, making it ideal for families and investors alike.

[bookmark: _mhfbi25cgycb]Key Features
· Location: Santa Cruz, Trinidad. Close to Maracas Beach, major highways, shopping areas like Maraval Plaza, and a short drive to Port of Spain.

· Community: Gated community with 24/7 security, multi-sport courts, pools, playgrounds, a clubhouse, gym, and commercial spaces for daily needs.

· Unit Types: The development includes 2-bedroom apartments with the option to customize layout. Unlike Phase I, which featured 3-bedroom units, Phase II is tailored for buyers seeking more affordable yet spacious homes.

· Design: Modern, open-concept apartments designed for both privacy and social interaction. The project embraces its natural surroundings with lush greenery promoting sustainable living.


[bookmark: _28pi0942s1rk]Financial Details
· Starting Price: Units are priced from $1,245,000.

· Payment Options:

· Option 1: 15% down payment (10% at signing, 5% after foundation completion).

· Option 2: 20% down payment with staggered payments as construction progresses (signing, start of construction, foundation completion, and structure completion).

· Down Payment: 2% at the time of signing the agreement, with the balance structured over construction milestones.


[bookmark: _cm1urkld5h7r]Target Market
· First-time Homebuyers & Families: Offering affordable, modern housing for those looking to start their homeownership journey.

· Real Estate Investors: Investors seeking rental or resale opportunities in a fast-developing area.

· High-Income Buyers: Those seeking a more exclusive, serene living environment within a growing community.


[bookmark: _4k9eiijwdmar]Marketing & Sales Strategy
· Target Audience: Primarily first-time homebuyers, middle-income families, and real estate investors.

· Sales Process: Early access to Phase II for waitlist members, with easy financing options through local banks (Republic Bank, Scotiabank, TTMB).

· Call to Action: Emphasize early access and exclusivity with messages like "Secure Your Unit Before It's Too Late!" and "Be Part of a Growing, Sustainable Community."

· Promotion Channels: Social media campaigns, email marketing, and physical brochures to collect leads and generate interest.


[bookmark: _9unvhuisy7h9]Community Features
· Gated Security: 24-hour security ensures peace of mind for residents.

· Recreation: Two pools, a multi-sport court, playgrounds, and green spaces for relaxation and recreation.

· Convenience: Commercial spaces for groceries and everyday needs, visitor parking, and two parking spots per unit.

· Sustainability: Homes designed to integrate nature with modern living, surrounded by lush greenery promoting eco-friendly living.


[bookmark: _uh8hu9t2feh2]Key Selling Points
· Affordable Luxury: North Hills offers luxury living at a more affordable price, providing high-quality features and community amenities.

· Customization Options: Flexibility in apartment design, with space for customization as needs evolve.

· Connectivity & Accessibility: The project offers easy access to urban centers, nature, and recreational areas.

· Long-Term Value: The development promises long-term value through thoughtful design and location, ensuring a lasting investment.


[bookmark: _7hxdlo6wk74y]Marketing Materials
· Tagline Ideas:

· “Your Next Chapter Begins Here: Modern Living in Santa Cruz.”

· “North Hills Phase II: More Than Just a Home, It’s Your Future.”

· “Get Ready, Phase II Is On the Way!”

· Brand Voice: Direct, conversational, and reassuring, with a sense of urgency to encourage action.


[bookmark: _kfmgai8ob4xh]Call to Action & Sales Contacts
Interested buyers can reach out to schedule tours or inquire about availability:
· Phone Number: 868-623-2257

