[bookmark: _qertl99voqf0]RLC - Q Building
[bookmark: _jlh0fw121z7]Pillar 1 – Campaign Objective
Objetivo:
Boost the pre-sale and accelerate the closing of the remaining units at Q Building, while reinforcing Home Solutions TT’s reputation for excellence in design, execution, and efficiency.
Success Metric (KPI):
· Qualified leads collected through the landing page
· Ideal: 2–3 leads per day during the campaign
· Benchmark: 1–2% conversion rate from ad click to lead (based on real estate industry standards)

[bookmark: _l2nlukkl1eqw]Pillar 2 - Target Audience
Target Persona:
1. First-Time Homebuyers
Middle-Income Buyers. Young professionals, couples, and families seeking their first or next home. Value modern design, safety, and strategic location. Interested in settling in Belmont or Port of Spain.
2. Real Estate Investors
Looking for high-demand, high-return investment opportunities. Interested in buying units to rent or resell. 
Recommended Channels:
· Meta Ads (Facebook & Instagram) with geotargeting focusing on Port of Spain and surrounding areas.
· Email marketing to internal and external contact lists
· Retargeting to website visitors and social followers

Suggested Interest-Based Targeting (Meta Ads):
· Real estate investment, property buying
· Modern living, architecture, interior design
· People living in or near Port of Spain

[bookmark: _zc5fw3o8h2go]Pillar 3 - Irresistible Offer
Offer free, value-packed incentives to get people to submit their info and turn into leads.
[bookmark: _4p25u2497gc8]Recommended Lead Magnets:
1. Free Consultation or Property Tour:
“Book a free 15-minute call or site visit with a housing advisor to explore your fit.”
2. Buyer’s Guide PDF:
Includes floor plans, community map, key benefits and price ranges.
3. Investment ROI Calculator:
“Curious about rental income? Use our free calculator to estimate your ROI from a City Heights unit.”

[bookmark: _6e4w66e8st9m]Pillar 4 - Thumb-Stopping Visual
Suggested Images:
1. Aerial shot of Q Building showcasing the modern architecture and location
2. Interior photo of a fully finished unit with elegant details
3. Infographic with a map and points of interest around the property
Suggested Videos:
1. Narrated video tour of a model unit by a company representative
2. Testimonial video from a current buyer or homeowner
3. Lifestyle video showing everyday life at Q (gym, kitchen, balcony views)

[bookmark: _9d6j9uzc6sdh]Pillar 5 - Compellin Message
Key Messages (5 Examples):
1. “Urban luxury is now within reach—Discover Q, the new standard of modern living in Belmont.”
2. “Q Building is more than a home. It’s a lifestyle: design, location, and community in perfect balance.”
3. “70% already sold. Will you miss your chance?”
4. “Invest in a property with views, access, and long-term value.”
5. “Find your perfect work-life balance at Q—where your investment becomes your sanctuary.”
All messages connect to the core purpose of Home Solutions TT: improving quality of life through secure, modern, and affordable housing for the working class of T&T.

[bookmark: _oa05349uorf9]Pillar 6 - Customer Journey
[bookmark: _d7tsgbtnpj3]Stage 1: Awareness
· Paid social ads and emails using compelling visuals and key messages
· Call to action → “Discover Q” or “Request Your Free Virtual Tour”
[bookmark: _9qkemvaar1f3]Stage 2: Consideration
· User lands on a simple, informative landing page
· Offered a free resource (guide, virtual tour, or consultation)
· Submits contact info (name, WhatsApp, email)
[bookmark: _q6dhltsnr25y]Stage 3: Conversion (Follow-Up):
· Sales team follows up directly via WhatsApp or email
· Schedule visit or consultation
· Offer limited-time incentives to motivate prompt action
[bookmark: _a4v91vem5arh]Stage 4: Advocacy
· Maintain communication with current buyers via email or private groups
· Encourage them to share testimonials and referrals
· Launch a referral rewards program for new leads from satisfied customers


CHARACTERISTICS OF Q BUILDING
Características de las unidades: 
- Total floor area: 1,323 FT2 / 123.7M2. 
- Interior - 1,209 FT2 / 112.2M2. Balcony - 124 FT2 / 11.5M2. 
- 3 bedrooms. 
- 3 bathrooms. 
- MODERN KITCHEN DESIGN 
- SOLID SURFACE COUNTERTOPS 
- KITCHEN APPLIANCES INCLUDED 
- FULLY AIR CONDITIONED 
- SCRATCH AND WATER RESISTANT SPC VINYL FLOORING 
- OPEN CONCEPT LIVING AND DINING ROOM 
- SPACIOUS BALCONY 
- SLIDING PATIO DOORS 
- MODERN BATHROOMS WITH VANITIES
Características de la comunidad: 
- 5 minutes from Port of Spain general hospital 
- 10 minutes from Massy Store 
- 12 minutes from Long Circular Mall 
- 15 minutes from Pricesmart 
- On site 24-Hour security. 
- Common areas: open courtyard, a pool, patio deck (space for outdoor cooking) and indoor gym. Each apartment is provided with two parking spaces in the underground parking garage. 
- Providing homeowners with modern amenities, sophisticated style and remarkable value. Our unbeatable central location has multiple accesses to the Savannah and Lady Young Road via Belmont Circular Road. This luxurious building features apartments with spectacular views over Port of Spain. 
Textos útiles: 
- Discover the epitome of modern living at Q, where contemporary design meets urban convenience. Nestled in the heart of Belmont, Q redefines urban living, providing the perfect blend of work and play. 
- Modern Design: Immerse yourself in sleek, contemporary apartments designed for comfort and style. 
- Convenient Location: The Q is strategically located for easy access to work hubs, entertainment, and lifestyle amenities. 
- Work-Life Balance: Create your ideal work-play equilibrium in a space that caters to your professional and personal needs. 
- Community Atmosphere: Join a vibrant close-knit community, fostering connections and a sense of belonging. 
- Amenities: Enjoy a range of on-site amenities, from the gym and pool area to a communal plaza. Elevate your living experience.

