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[bookmark: _iqdp1rc3ii4w]Keratin Campaign
Objective: Position Salon Belleza y la Playa as the primary destination for achieving smooth, shiny, and manageable hair during the summer season using NKST. Drive salon bookings and retail sales of NKST products among existing and new clients.

Duration: May, June and July

[bookmark: _gj2t8byztag6]Target Audience:
Existing Clients: Salon Belleza y la Playa customers familiar with the salon's services who may be interested in trying NKST for the first time.
Potential Clients: Individuals in the local community seeking professional hair treatments for summer-ready hair, including tourists and vacationers visiting beach destinations.
Key Message: Experience the best of summer with smooth and shiny hair that lasts with NKST at Salon Belleza y la Playa! From beachy waves to elegant sophistication, we've got your summer style covered!

[bookmark: _evg270zdxco]Creative Elements:
Salon Atmosphere: Enhance the salon's atmosphere with beach-themed decorations, relaxing ocean sounds, and refreshing scents to evoke the spirit of summer.

Promotional Materials:
Custom posters, banners, and window displays featuring images of beach scenes and models with smooth, shiny hair.
Brochures and tri-folds highlighting the benefits of NKST treatments and special summer promotions available at the salon.





Social Media Content:
· Behind-the-scenes videos showcasing NKST treatments in action at Salon Belleza y la Playa, with testimonials from satisfied customers.
· Interactive polls and Q&A sessions on social media platforms to educate followers about the benefits of keratin treatments for summer hair care.
· User-generated content contests encouraging customers to share their post-NKST transformation photos with the hashtag #SmoothSummerBeauty.
Salon Experience:
· Offer free consultations with salon professionals to assess clients' hair needs and recommend personalized NKST treatments.
· Create a relaxing "Summer Retreat" package including NKST treatment, scalp massage, and beach-themed refreshments for an indulgent salon experience.
Local Partnerships:
· Collaborate with nearby resorts, hotels, and tourism boards to promote Salon Belleza y la Playa as a must-visit destination for summer beauty transformations.
· Offer exclusive discounts or special packages for tourists and vacationers seeking hair treatments during their stay.
· Customer Loyalty Program: Reward loyal customers with incentives such as discounts on NKST maintenance treatments or free retail products with every salon visit.
Email Marketing Campaign: Send targeted emails to existing clients announcing the launch of the "Summer with NKST" campaign, including special offers, appointment reminders, and summer hair care tips.
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